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Drawing on the management capital it has built up over more than a century, Yokohama Rubber creates both customer value and ongside the times
social value in accordance with its Basic Philosophy: “To enrich people’s lives and contribute to their greater happiness and
well-being by devoting our wholehearted energies and advanced technology to the creation of beneficial products.” (2 See page 45 for details

By creating a virtuous cycle of value creation and capital accumulation, we will continue pursuing sustained
increases in corporate value over the next century and beyond.
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