Value Creation Story

At a Glance: Yokohama Rubber Today
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The Yokohama Rubber Group is expanding globally, with strengths in its attractive consumer tire business,
whose products are selected as original equipment for many of the world’s leading premium vehicles; one of the world’s leading commercial tire businesses,
Multiple Business (MB) and other businesses which leverage technologies cultivated through its tire businesses.
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THE YOKOHAMA RUBBER CO., LTD. Integrated Report 2026
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