
Stakeholder Engagement

The Yokohama Rubber Group places great importance on dialogue with all stakeholders, including customers, employees,
shareholders and investors, business partners, and local communities, thereby aiming to enhance corporate value by
building relationships of trust. We will earnestly consider your opinions and requests, and by concretely reflecting them in
our business activities and sustainability initiatives, we will contribute to the realization of a sustainable society.
Furthermore, through transparent information disclosure via integrated reports and other means, along with two-way
engagement through diverse opportunities, we will continuously create shared value with our stakeholders.



Shareholders and Investors：
Briefing for Analysts and Institutional Investors at the China site

In November 2024, we held a business briefing for analysts and institutional
investors at our China site, along with an EV test drive event featuring Chinese
automakers.

Notable cases in 2024

Local communities︓
Public Opening of the “Dinosaur Park” on the Onomichi Factory Premises

At the Onomichi Plant, which produces OTR (off-the-road) tires for mining and
construction vehicles, the Dinosaur Park̶featuring three giant dinosaurs made
from scrap tires̶is open daily to the public as a place of relaxation for local
residents.



Business partners：
Natural Rubber Farmer Seminar

Twice a year, in June and December, we hold seminar events for Thai natural
rubber farmers in collaboration with the Suratthani branch of the Rubber
Authority of Thailand (RAOT) , aimed at improving natural rubber quality and
productivity.
Fifty farming households participated in the December 2024 seminar, deepening
their understanding of improving natural rubber productivity.
Additionally, participants received complimentary fertilizer from our company,
developed utilizing the expertise of RAOT.

※Thai Natural Rubber Authority: An organization under the Ministry of Agriculture and Cooperatives
(MOAC)

Employees：
Tire Global TPM Conference

In June 2024, we held the “2024 Tire Global TPM (Total Productive Maintenance)
Conference” at our headquarters. This conference saw participation from 21
circles in total—10 domestic and 11 international—representing tire production
plants worldwide. Each circle presented case studies of their TPM activities at
their respective sites.
Following the presentations, a lively discussion involving executives took place.
Through this event, we aim to enhance engagement among employees both
domestically and internationally, foster talent development, and elevate
corporate value.
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