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Results of Activities in Fiscal 2024

Regarding regional sales performance for fiscal 2024, in
Europe, where market conditions are considered tough, we
promoted sales activities led by our newly established sales
subsidiary and achieved significant sales growth, especially for
high-inch products. In Asia, we viewed the progress of motor-
ization as a business opportunity and, by developing new sales
channels, achieved strong sales results. In rapidly growing
China, although we were affected by a decline in sales of
Japanese car makers, we strengthened our local development
system and, from the second half of 2024, began numerous
new deliveries for premium electric vehicles of Chinese car
makers. In addition, efforts to develop sales channels for
replacement tires resulted in year-on-year growth. In North
America, despite a sluggish market due to the influx of low-
priced products from Asia, we strengthened sales, including
the launch of new “GEOLANDAR” products, and maintained
sales at the previous year’s level.

Priority Measures in Fiscal 2025

In fiscal 2025, we will continue to strengthen development and
sales tailored to regional characteristics, aiming for sales growth
in all categories: “ADVAN,” “GEOLANDAR,” winter tires (AGW),
and 18-inch and larger size tires, exceeding the previous year’s
results. In addition, to maximize the ratio of high value-added
products, we will continue to promote original equipment
installation on premium cars and strive to enhance brand value.
We will also enhance cost competitiveness for standard
products, not just high value-added products, aiming to

Strengthen Sales of High Value-added Tires

Progress of YX2026 Consumer Tire Business

We are working to strengthen the development and sales of high value-added products tailored to regional
characteristics, further increasing the composition ratio of “ADVAN,” “GEOLANDAR,” and winter tires (AGW),
aiming for a composition ratio of over 50% in the next medium-term management plan.

In Japan, although affected by a mild winter, increased sales
of original equipment tires and higher sales of summer tires for
the aftermarket led to year-on-year growth.

As for the year-on-year growth rate of sales volume by region,
Europe was 122% year-on-year, Asia and India 112%, China
101%, North America 100%, and Japan
106%, all showing increases. Globally,
the figure was 105%, making us the
only domestic tire maker to achieve an
increase in sales volume.

By category of high value-added
products, sales of “ADVAN” were 106%
year-on-year, “GEOLANDAR” 110%,
winter tires 107%, and 18-inch and
larger size tires 112%, with all catego-
ries achieving sales growth over the
previous year.
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increase overall sales volume. Product and regional business
strategies tailored to market characteristics in each region will
be promoted with experienced local management at the core,
and for regional sales plans, we aim for increased sales and
profits in each region this fiscal year as well. Furthermore, in
addition to improving productivity and fundamentally reducing
costs such as raw material and manufacturing costs, we will
continue efforts to improve loading efficiency in logistics.

Sales volume
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Motorsports Activities

& Yokohama Rubber’s Commitment to Motorsports
Yokohama Rubber supplies tires to a wide range of motorsports
in Japan and abroad, from the top category to the grassroots
category. Motorsports is a grand testing ground for tire develop-
ment, and the technology cultivated through competition is fed
back to our development of high-performance, high-quality new
passenger car and aftermarket tires. In addition to reducing the
rolling resistance and improving the quietness and safety of tires,
which results in the reduction of CO, emissions from passenger
cars, we will fufill our responsibilities as a tire maker by pursuing
“exhilarating driving experiences” as a form of added value.

# Supplied Super Formula with Tires Containing 46%
Renewable and Recycled Materials
Since 2023, we have been supplying racing tires using renew-
able and recycled materials in support of the SUPER FORMULA
NEXT 50 project by Japan Race Promotion Inc. as a part of our
initiative for the sustainable development of motorsports. Con-
tinuing from last season, in 2025 we are also supplying “AD-
VAN” racing tires made with renewable and recycled materials
as the control tire for the All Japan Super Formula Champion-
ship. This season’s tires have further increased the ratio of
renewable and recycled materials, achieving approximately
46%. We are also pursuing further improvements in driving
performance, especially enhancing grip performance, including
warm-up performance, for wet tires.

& Series Champion in the GT300 Class of SUPER GT

A vehicle equipped with our global flagship tire brand “ADVAN”
won the GT300 class in the final round (Round 5) of the “2024
AUTOBACS SUPER GT,” Japan’s premier touring car race, held

at Suzuka Circuit (Mie Prefecture) from December 7 to 8, 2024,
and clinched the series championship in a come-from-behind
victory. We competed aiming to reclaim the series champion-
ship in the GT300 class of “SUPER GT,” and “ADVAN” support-
ed racing teams throughout the year with its high performance,
contributing to winning the series championship.

4 Overall Champion in Round 4 of the Niirburgring Lang-
strecken Serie
Vehicles equipped with our global flagship tire brand “ADVAN”
won the overall victory in Round 4 of the “Nurburgring Lang-
strecken Serie” held in Germany on August 3, 2024. Under the
theme of the “ADVAN CHALLENGE” to maximize “ADVAN,” our
company has been participating in the series, which is home to
some of the world’s top tire competitions, aiming for victory. The
No. 9 “Mercedes-AMG GT3” of “Team ADVANxHRT,” which
competed in the top-tier SP9 Pro Class, claimed the win,
leaving a strong impression of the outstanding performance and
brand power of “ADVAN.”

# Looking Ahead

We are promoting the development of racing tires using renew-
able and recycled materials, and are working on developing
technologies to reduce environmental impact based on data
from actual races.

In terms of strengthening brand power, “ADVAN” aims for
more victories than last year in “SUPER GT,” the “NUrburgring
24 Hours,” and the “Pikes Peak International Hill Climb,” while
“GEOLANDAR” seeks to establish solid global recognition by
challenging and winning top off-road races in North America
and Asia.

Going forward, we will continue to develop racing tires using
renewable and recycled materials, and utilize the knowledge
gained through these efforts in the development of tires for new
cars and replacement use while also contributing to the im-
provement of the environmental performance of tires and the
development of sustainable motorsports.
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