1

Profile

Profile Management Strategy

Management Base

Data

ey &

The History We have Built, and the Future

Since our founding in 1917, we have accumulated technology and created numerous high-quality rubber products. Yokohama
Rubber has overcome difficulties and opened up a new era in the face of any trial by looking toward a bright future and always
being a challenger and pioneer. We will pioneer unknown territory over the next 100 years and build unique fields with unwavering

founding spirit.
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1921 wet performance and high-speed driving capabili-

Developed Japan'’s first corded tire “Hama Town
Cord” and invented the “cut-edge flat belt,” which
brought a major revolution to rubber belt manu-
facturing technology.

1928
Completed the Yokohama Plant.

Started production of
V-belts, balloon tires,
belts, hoses, etc., which
revolutionized the belt
industry with features
such as high-speed
operation, long life, and
excellent quietness.
1952

Completed Phase 1 of the Hiratsuka Plant in
Kanagawa Prefecture and started production
there of belts, large tires, and vinyl products.

1954
Launched the Y-29, Japan’s first
snow tire.

1955

Launched the “Hama Safety” and
“Hama Liner”, Japan’s first
tubeless tires.

1958
Developed large
pneumatic fenders

THE YOKOHAMA RUBBER CO., LTD.

1967

Launched the “G.T. SPECIAL”
radial tire for passenger cars, and
subsequently expanded produc-
tion of the “G.T. SPECIAL” series
as radial tires became popular
among general drivers.

1969

Established a tire sales company in the United
States, shifting from export dependence on
trading companies to a sales company model
with our own capital.

1974

Started production of tires for construction
vehicles in Onomichi Plant.

Started production of high-pressure hoses at
Ibaraki Plant.

1978
Developed Japan’s first sports
radial tire, ADVAN HF.

1979
Launched the ADVAN TS-02, Japan'’s first
authentic all-season tire.

ties, “ASPEC” with driving performance and
quietness to satisfy adults, and “GRAND PRIX”
with excellent cost performance and high driving
capabilities, creating a market for “distinctive
tires.”

1980

Decided to fully enter the
top domestic All Japan F2
Championship, and
subsequently expanded
motorsports activities to
Europe, the United
States, and other regions,
building a track record in
demanding motorsports.

1983
Launched sales of PRGR golf equipment.
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2026 Targets

Consolidated sales revenue ¥1,250 biliion
Business profit ¥150 billion
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Globalization and advancement
of tire technology

1991

Completed R&D integrat-
ed center (RADIC) at the
Hiratsuka Factory.

1996

Launch of “GEOLANDAR”
tires for SUVs, designed
for urban driving

Established a tire manufacturing and
sales company in the Philippines

1997
Established a tire manufacturing and sales
company in Vietnam

1998

Launched sales of DNA ES-01 and DNA ES-02 as
the first in the DNA series for fuel-efficient tires for
passenger cars

2001
Established a tire manufacturing and sales
company in Hangzhou, China

2004
Established a tire manufacturing and sales
company in Thailand

2005

Actively expanded the
“ADVAN” brand worldwide
as a global flagship brand

2006

We aimed to become a company with top-level
contributions to the environment with Environ-
mental GD100 as our guiding principle, and
enhanced our CSR management under our
medium-term management plan GD100.

Established a tire manufacturing and sales
company in Suzhou, China

2007
Established a tire manufacturing and sales
company in India

Pursuit of environmental
technology and planned growth

2010
Launched “BluEarth AE-01” as the first in the
“BluEarth” series of fuel-efficient tires themed
“Eco-friendly +

People-friendly”
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2015
Opened “Hokkaido Tire
Test Center”

2016

Acquired the Alliance Tire
Group B.V. (ATG), a
Dutch company that
manufactures and sells
tires for agricultural and
construction machinery.

2017
Our 100th anniversary.

Acquired Aichi Tire
Industry, a company that
manufactures and sells
tires for industrial vehicles

Anniversary
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Promotion of transformation
based on our “Exploitation x
Exploration” strategy

2020

Formulated “High Collaboration”, strengthening

competitiveness through synergies in “faster tire
development”, “expansion of production bases”,
“expansion of sales support”, and “logistics DX”

2021

Formulated the medium-term management plan
“Yokohama Transformation 2023 (YX2023)”
aiming to further promote the “exploitation” of
strengths in existing businesses and the “explora-
tion” of new value

2023

Acquired Trelleborg Wheel Systems Holding AB, a
Swedish company that manufactures and sells
tires for agricultural and industrial machinery.

Introduced our original “E+” mark, which signifies
that the tire is compatible with electric vehicles.
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2024

Formulated the medium-term management plan
“Yokohama Transformation 2026 (YX2026)” as
the culmination of transformation through
exploitation x exploration, aiming for “Hockey
Stick Growth” (rapid upward growth)

2025
Acquired Goodyear’s Off the Road tire business
for mining and construction vehicles
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