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Editorial Policy

To give all stakeholders including shareholders and investors a proper
understanding of the Yokohama Rubber Group’s management strategies
and business activities in general, we believe it is important to systematically
identify and explain non-financial information such as society, the environ-
ment, human resources and corporate governance in addition to financial
information such as results, business overviews and management strategy.
Based on this approach, we have been publishing an integrated report since
fiscal 2022 as part of our efforts to further enhance and integrate non-finan-
cial information.

During the editing process, we have made use of reference sources
including the International Integrated Reporting Framework from the IFRS
Foundation and the Guidance for Collaborative Value Creation from the
Ministry of Economy, Trade and Industry, among other materials, and
structured to be line with the materiality of the Yokohama Rubber.

Through this report, we hope to provide even more stakeholders with a
deeper understanding of the Yokohama Rubber Group.

Scope of Reporting
The Yokohama Rubber Co., Ltd. and Consolidated Subsidiaries

Reporting Period
January 1, 2024 — December 31, 2024

* Information includes some activities which were conducted in or after January 2025
Month of Issue September 2025

Cautionary Note Regarding Forward-Looking Statements

This report contains statements on the Yokohama Rubber Group’s projec-
tions, targets, plans, strategies and other matters related to the future. These
statements are based on determinations made from available information at
the time this report was published. Be aware that the actual performance
and other metrics may differ from these forward-looking statements due to a
variety of factors.
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